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Upcoming Webinars
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Small Group Workshops on Plan Comparison Tools

• August 16th (FULL), 18th, 23rd, 2pm ET (11am PT)

Registration links sent via email. Sessions capped at 30 participants;

please do not register for more than one.

Open Enrollment Series – Save the Dates

All webinars take place at 2pm ET (11am PT)

• Households and income: Thursday, September 8

• The premium tax credit: Thursday, September 15

• Immigrant eligibility: Tuesday, September 20

• Plan design: Thursday, September 22

• Plan selection strategies: Thursday, September 29

• Preventing and resolving data matching issues: Tuesday, October 4

• Auto-renewal process on HealthCare.gov: Thursday, October 6

• Tying it all together: Thursday, October 13

• New: Spanish language webinar: Thursday, October 20



Webinar 
Logistics

• All attendees are muted and in listen-only mode

• To ask a question: 

▪ Click on the Q&A icon in the control panel at the bottom of your screen

▪ Type your question into the box

• We will monitor questions and pause to answer a few during the 

presentation and once more at the end

• You can also email questions to beyondthebasics@cbpp.org

• All webinars are recorded and will be available for viewing at 

www.healthreformbeyondthebasics.org
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mailto:beyondthebasics@cbpp.org
http://www.healthreformbeyondthebasics.org/


Agenda
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Today we’ll discuss:

▪Marketplace landscape heading into the annual open 
enrollment period

▪ The Big Picture Goal(s) of the ACA and Our Role as Assisters

▪ Resources: Audience, Function, Focus 

▪ Building Network Overview Resources

▪ Building Plan Comparision Resources 



Planning for Fall Open Enrollment



2023 Open Enrollment Landscape
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14.5 million people

Enrollment up by 

20% in 20 states

~1/3 enrollees 

chose a plan for 

$10/month or less

Higher subsidies 

for more people in 

2021 and 2022

Won’t continue 

unless Congress 

acts

~3.1 million could 

become uninsured

Many navigating 

reenrollment for first 

time

Potential for mixed 

messages re. 

subsidies

Enrollees will need 

sophisticated help 

with plan comparison 

New rule that 

would fix the 

“family glitch” 

could be finalized 

soon

New options for 

many who couldn’t 

get help before

Record 

enrollment 

for 2022

Uncertainty 

around 

subsidy 

levels

Possible 

family 

glitch fix

High need 

for 

enrollment 

assistance



What to do right now
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Research when issuers in your area are sending renewal notices and what they will 

say about subsidies

Encourage people you have assisted to return to the marketplace

• Update their information (income, household size, offers of employer-based coverage)

• Get the most accurate estimate of PTCs

• Avoid owing some/all of their APTC back on their tax return

• Explore new health plan options

• New issuers/plans

• Changes to premiums and out-of-pocket costs

• Provider network changes

Create tools to help people make sense of their options 

• Hint: You don’t have to wait for plans to be finalized to get started!



The enduring goal, mission and/or vision of the 
Patient Protection and Affordable Care Act

An Eye on Our Prize: ACCESSIBILITY  



Resource Building to Ensure Accessibility
(for individuals, community, society)
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Equitable and Affordable Access to Coverage and Care 

• Guaranteed & Protected Coverage 

• Guaranteed & Protected Care

• Coverage & care that is equitably navigable 

• Coverage & care that is equitably comprehensible

Resources to promote & protect ACCESS 

Created ACCESS 



Resources: 
Audience, Function, and Focus



Resource-
Building 

Considerations

• Small scale intention of a resource vs. bigger picture; staying on message

• Streamlined version (the answer) vs. Detailed version (the explanation) 

• How will the resource age?  

• Who (and how) is charged with ensuring continued accuracy and relevance?  

• How will assisters access/receive it? 

• Creating (and distributing) versions of resources other assisters can actively 
and easily use

• The Resource Sweet Spot: 

▪ Double Duty for Audience and Function

▪ Singular in Focus
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Resource-Building Recommendations
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Assister

Client

Audience

Aim here

Instructive

Informative

Function

Aim here

Focus 

Eligibility 

Application 

Plan Selection  



Audience: Assister
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Audience: 
primarily for the 
assister

But has secondary 
purpose for the 
client 



Audience: Client
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Audience: primarily 

for the client 

But chart’s specificity 

serves the assister

From Health Navigator Program at Legal Aid Services of Oklahoma



Resource Function: Instructive 
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Function: Instructive 

How to/Step by step

Audience: Double Duty

Assister is target audience, 

but potentially useful for 

tech-savvy client

“Troubleshooting Failed Identity Verification” from CBPP, Beyond the Basics 



Resource Function: Informational, minimal context*
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*Unfortunate necessity for Eligibility Cheat Sheets 



Resource Function: Informational, minimal context*
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*Unfortunate necessity for Eligibility Cheat Sheets 



Resource Function: Informational with context
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Resource Function: Informational with context
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Resource Function: Strictly Informational 
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Foundation Communities FAQs

Who Can Sign Up & When

Plan Costs and Financial Assistance

Plans’ Coverage and Care

The Unemployed and COBRA

http://helpenroll.org/wp-content/uploads/2020/09/Client-FAQ_MP-Plan-eligibility_Who-and-When.pdf
http://helpenroll.org/wp-content/uploads/2020/09/Client-FAQ_Cost-and-Financial-assistnace.pdf
http://helpenroll.org/wp-content/uploads/2020/09/Client-FAQ_What-Marketplace-Plans-Cover.pdf
http://helpenroll.org/wp-content/uploads/2020/09/Client-FAQ_the-unemployed-and-COBRA.pdf


Resource Function: Strictly Informational 

21

Foundation Communities FAQs

Who Can Sign Up & When

Plan Costs and Financial Assistance

Plans’ Coverage and Care

The Unemployed and COBRA

http://helpenroll.org/wp-content/uploads/2020/09/Client-FAQ_MP-Plan-eligibility_Who-and-When.pdf
http://helpenroll.org/wp-content/uploads/2020/09/Client-FAQ_Cost-and-Financial-assistnace.pdf
http://helpenroll.org/wp-content/uploads/2020/09/Client-FAQ_What-Marketplace-Plans-Cover.pdf
http://helpenroll.org/wp-content/uploads/2020/09/Client-FAQ_the-unemployed-and-COBRA.pdf


Resource Function: Double Duty Sweet Spot
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Focus: Double Duty

▪ Instructive 

▪ Informational 

Audience: Double Duty

▪ Guide for client 

▪ Educational reference for 
assister

“Understanding Networks, Primary Care and Specialists” from Covering Wisconsin



Resource Focus: Eligibility
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Audience: Double Duty

Function: Double Duty

Focus: Eligibility  



Resource Focus: Application 
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Audience: Double Duty

Function: Mainly instructive; 
some info

Focus: Application 

“Troubleshooting Failed Identity Verification” from CBPP, Beyond 

the Basics 



Resource Focus: Enrollment
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Audience: Double Duty

Function: Double Duty

Focus: Enrollment 

“Marketplace Plan Comparison Worksheet” from CBPP, Beyond the Basics

https://www.healthreformbeyondthebasics.org/wp-content/uploads/2020/10/Marketplace-Plan-Comparison-Worksheet-Final-10.22.20.pdf


Resource Focus: Enrollment
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Audience: Double Duty

Function: Double Duty

Focus: Enrollment 

“Marketplace Plan Comparison Worksheet” from CBPP, Beyond the Basics

https://www.healthreformbeyondthebasics.org/wp-content/uploads/2020/10/Marketplace-Plan-Comparison-Worksheet-Final-10.22.20.pdf


Resource-Building 
Recommendations
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• Audience: both assister and client (double duty)
▪ Cue assister to provide important coverage education
▪ Reminders for issues, emergencies, and unusual 

situations 

• Function: specific outcomes and/or end goals—instructive, 
not just informative (double duty)

▪ If instructive for client, informative for assister; 
▪ if informative for client; instructive for assister

• Focus: Eligibility, or Application, or Plan Selection (stay on 
target!)

▪ Network and Plan Selection Resources = most time 
consuming to build and maintain, but most effective 
investment for clients and assisters 

• DISCLAIMERS!



Resource-Building Recommendations: 
SPECIFIC Network and Plan Resources 
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Network and 

plan 

selection 

resources

Time to build and maintain
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Aim here Aim here



Building Network Overview Resources



How Network Resources Facilitate Access
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Client Enrolled in a Bright 
Health Plan, based on our 
Network Overview 
Resource.

Wants Austin Diagnostic 
Clinic in Network.

After OE ends, calls us back, 
VERY angry because she 
was told “No PCPs with 
Austin Diagnostic Clinic”



How Network Resources Facilitate Access
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Client Enrolled in a Bright 
Health Plan, based on our 
Network Overview 
Resource.

Wants Austin Diagnostic 
Clinic in Network.

After OE ends, calls us back, 
VERY angry because she 
was told “No PCPs with 
Austin Diagnostic Clinic”



Evolution 
of a 

Network 
Overview 
Resource

2019   
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Evolution 
of a 

Network 
Overview 
Resource

2021   



Evolution 
of a 

Network 
Overview 
Resource

2021   



Evolution 
of a 

Network 
Overview 
Resource

2022   
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Evolution 
of a 

Network 
Overview 
Resource

2022   
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Evolution 
of a 

Network 
Overview 
Resource

2022   

37



Evolution 
of a 

Network 
Overview 
Resource

2022   

38



39

Blank Template Versions for Network Overview Resource
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Blank Template Versions for Network Overview Resource



41Blank Template Versions for Network Overview Resource



42Blank Template Versions for Network Overview Resource



How Network Resources Can Enhance Access
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Client Enrolled in a Bright 
Health Plan was told “No 
PCPs with Austin Diagnostic 
Clinic”

• Calls us back, angry

Assister checks tool, double 
checks tool’s accuracy

• Contacts clinic in question

• Internal Medicine vs. PCP

• Assister educates clinic staff; 
assister educates client 

• Assister Team is informed of 
hiccup through tracking tool



Building Plan Comparison Resources



Sample Plan Comparison Tools
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• 2022 Bronze & Catastrophic Plan Comparision

Silver Plan Comparision Tools (Note: four tools for silver plan comparision) 

• 2022 Silver Plan Comparision (06/94% CSR)

VS.  

• 2022 Silver Plan Comparision (Base Cost Sharing/No CSR)

Company Specific Plan Comparision Tool 

• 2022 BRIGHT Silver Plan Comparison (06/94% CSR)

http://helpenroll.org/wp-content/uploads/2021/11/2022-Bronze-and-Catastrophic-Plan-Analysis.pdf
http://helpenroll.org/wp-content/uploads/2021/11/2022-Silver-06-Plan_Analysis_Travis_Williamson.pdf
http://helpenroll.org/wp-content/uploads/2021/12/2022-Silver-No-CSR-Plan-Analysis_Travis_Williamson.pdf
https://foundationcommunities-my.sharepoint.com/:x:/g/personal/arianna_anaya_foundcom_org/ERfNt3j_R6xAnBXXhXZ_wMcB_Q4BqJWHK94eyVDNFuJezw


Bronze & 
Catastrophic 

Plan 
Comparision 

Tool 

(Austin Area, 2022)
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Link to Resource: 2022 Bronze & Catastrophic Plan Comparision 

http://helpenroll.org/wp-content/uploads/2021/11/2022-Bronze-and-Catastrophic-Plan-Analysis.pdf


06/94% CSR 
Silver Plan 

Comparision 
Tool 

Base Cost 
Sharing/No CSR 

Silver Plan 
Comparision 

Tool

(Austin Area, 2022)

Links to Resources 

• 2022 Silver Plan Comparision (06/94% CSR)

• 2022 Silver Plan Comparision (Base Cost Sharing/No CSR)
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http://helpenroll.org/wp-content/uploads/2021/11/2022-Silver-06-Plan_Analysis_Travis_Williamson.pdf


Issuer Plan 
Comparision 

Tools

BRIGHT Bronze & 
Catastrophic

BRIGHT 06/94% CSR 
Silver Plans

BRIGHT 04/73% Silver 
Plans

BRIGHT Gold Plans
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Issuer Plan 
Comparision 

Tools

BRIGHT Bronze & 
Catastrophic

BRIGHT 06/94% CSR 
Silver Plans

BRIGHT 04/73% Silver 
Plans

BRIGHT Gold Plans
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Issuer Plan 
Comparision 

Tools

BRIGHT Bronze & 
Catastrophic

BRIGHT 06/94% CSR 
Silver Plans

BRIGHT 04/73% Silver 
Plans

BRIGHT Gold Plans
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Issuer Plan 
Comparision 

Tools

BRIGHT Bronze & 
Catastrophic

BRIGHT 06/94% CSR 
Silver Plans

BRIGHT 04/73% Silver 
Plans

BRIGHT Gold Plans
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Building 
Plan 

Comparison 
Tools 

• Benefits from MANY sets of eyes checking & collecting 

▪ One staff person to organize/synthesize data

▪ Multiple staff to each collect a specific plan set (for example, Silver plans 
with 94% CSR) 

• Put together a template NOW

▪ 2023 plans: once plans released, final week of October, OR

▪ Downtime project for assisters during first week of OE

• Start with: 

▪ Catastrophic/Bronze Comparision Tool

▪ Silver Plan Comparision for 3 least expensive companies
o 94% CSR

o 87% CSR

o 73% CRS

o No CSR
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Bio & 
Contact

Arianna Anaya

anayaari@gmail.com

• In Person Counselor (2014: Heartland Alliance, Chicago, Illinois)

• Certified Application Counselor, Navigator, Community Health Worker and 
Program Manager (2014-2022 Foundation Communities, Austin, Texas)

Jenny Sullivan: jsullivan@cbpp.org

General inquiries: beyondthebasics@cbpp.org
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This is a project of the Center on Budget and Policy Priorities
www.cbpp.org

mailto:anayaari@gmail.com
mailto:jsullivan@cbpp.org
mailto:beyondthebasics@cbpp.org
http://www.cbpp.org/


Upcoming Webinars
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Small Group Workshops on Plan Comparison Tools

• August 16th (FULL), 18th, 23rd, 2pm ET (11am PT)

Registration links sent via email. Sessions capped at 30 participants;

please do not register for more than one.

Open Enrollment Series – Save the Dates

All webinars take place at 2pm ET (11am PT)

• Households and income: Thursday, September 8

• The premium tax credit: Thursday, September 15

• Immigrant eligibility: Tuesday, September 20

• Plan design: Thursday, September 22

• Plan selection strategies: Thursday, September 29

• Preventing and resolving data matching issues: Tuesday, October 4

• Auto-renewal process on HealthCare.gov: Thursday, October 6

• Tying it all together: Thursday, October 13

• New: Spanish language webinar: Thursday, October 20


